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Hello. I’m Fiona Thompson,
a London-based freelance
copywriter.
I work with charities and businesses, writing vivid, engaging copy
that connects with people.
When you hire a copywriter, you don’t just need a writer. You need
someone who’s also a good listener and a creative thinker.
I’ll add an extra dimension to your written fundraising and marketing
materials by listening carefully to what you want, unearthing the
essence of your offer and coming up with creative suggestions to
help you get your message across.
If you like the sound of this approach, let’s talk.
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A bit of background

The story so far
I started with a degree in French, worked in fashion and
textile publishing as a writer and editor, had a stint in
business psychology, then became a freelance journalist
and wrote regular features for The Times, The Guardian
and Esquire magazine.
This means I’m good at interviewing people and identifying
what makes your organisation tick, and writing clear,
concise, engaging copy that tells the world what you
do and how you do it.

How I can help you
Do get in touch with me if you would like a fresh pair of
eyes on your marketing or fundraising copy. I particularly
enjoy working with charities, writing long-form copy such
as appeals, case studies, blogs and other web content.

Languages and music
I’ve played the harp since I was nine and currently work
with a range of music clients, from Help Musicians UK
and Decca to the Paris Opera House. I’m fascinated by
the crossover between words and music, including the
importance of rhythm, contrast and silence.
I also speak ﬂuent French and Italian, which is useful when
I’m working with international clients.
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Decca Luxe - Arts and heritage / Brochures / Music
Decca Luxe, an offshoot of British label Decca Records and part of the Universal Music Group,
is celebrating the world’s greatest musicians with its Masterpieces collection. This brings
together unreleased recordings, new sound technology and skilled craftsmen to create
timeless musical objects dedicated to iconic artists.
I contributed to this project by editing and copywriting text for a luxurious book to promote
Decca’s limited-edition Masterpiece dedicated to Pavarotti. This was a fascinating opportunity
to dive into the life of one of the world’s most celebrated tenors.
I discovered that Pavarotti loved to paint. He describes the moment when this passion was
ignited. “I was playing Tosca’s painter, Mario Cavaradossi, and after the show, a friend gave
me some brushes, paint and canvasses. I don’t know what happened to me but I was seized
by an absolute uncontrollable urge to paint. So I started painting with all my heart, day and
night, sometimes even forgetting to eat.”

Save the Children – Fundraising / Brochures
World leaders have made a lot of promises about saving babies and children from dying.
But are they just empty promises? Save the Children wanted a new brochure to communicate
the need for urgent action to governments, businesses, health professionals, policy advisers
and campaign activists.
Ogilvy brought me on board to work on this project, together with Save the Children’s Brand
Manager and Head of Communications. I had just over a week to write the copy, which had
to strike the right note – direct, hard-hitting and inspirational – and encourage people to act.
I enjoy working with charities to help them engage with key audiences and inspire action.
Do get in touch if you work for a charity and would like to discuss a potential project.

Environmental Investigation Agency - Charities / Fundraising
The Environmental Investigation Agency initially got in touch with me looking for support on
writing campaigns for their appeals that ﬁght environmental crime. My ﬁrst task was to write
an appeal to save the forest elephants of West and Central Africa.
The charity asked for my help in:
• Writing an appeal letter to donors.
• Writing an accompanying ‘lift piece’ to give further detail on the issues.
• Writing web content about the campaign.
Since that time, I have written various other appeals for the charity, as well as long-form web
pages to highlight the important work the charity does to save elephants, tigers and pangolins. The aim of these pages, each 3,000 – 4,000 words long, is to make the charity’s work
in these areas more visible.

The Goldsmiths’ Company - Articles / Charities
The Goldsmiths’ Company, one of the City of London livery companies, has a long tradition
of making a substantial contribution to national life. Since it was founded seven centuries ago,
it has set up partnerships that make a positive, lasting impact both on the trade it serves and
on the lives of people in diverse communities across the country.
I was delighted to be asked to write ‘The Story of Skills’ – a series of stories about the charities
that the Goldsmiths’ Company has been supporting.
For this project, my task involved interviewing the founders of the charities supported by the
Goldsmiths’ Company, then weaving quotes, stats and project outcomes together to create
satisfying stories. To write ‘The Story of Skills’, I delved into the work of Anawim (a women’s
centre in Birmingham), The Clink Charity, Fine Cell Work and the Bounce Back Project – all on
the theme of prisoner rehabilitation.

Kooth / Qwell – Training / Articles / Blogs
Supporting people’s mental wellbeing is critical at any time, but particularly in the aftermath
of a pandemic. Kooth and Qwell offer safe, free, conﬁdential mental health support for young
people and adults respectively through their online platforms.
The head of content initially asked me to deliver writing and editing workshops for their
content team. Subsequently, I created and delivered a workshop on interviewing skills for
the team.
I also write content for the site on a variety of topics related to mental health and wellbeing.
The starting point for these articles is usually an interview with one of the team’s psychologists,
with the aim of sharing useful, practical information that helps people deal with their
day-to-day concerns.

Paris Opera House – Arts and heritage / Brochures / Music
As a Francophile, harpist and classical music lover, it was an amazing opportunity to be asked
to write a new brochure for the Paris Opera House.
The brief was to write a brochure to introduce the skills and experience of the Paris Opera House
to cultural organisations overseas. So if, for example, a city in India, China or Brazil was thinking
of setting up an opera house, this brochure would showcase the expertise of Paris Opera House
professionals who could help.
The brochure covers everything from the opera’s two world-class venues, cultural milestones
over the centuries and innovative commissions through to artisanal skills, set design and highly
technical staging machinery.

Coca Cola - Internal communications / Storytelling / Training
There’s something magical about storytelling. In a world where we’re assailed by information
on every side, stories still have the power to draw us in and engage us.
I worked with the communications agency, Radley Yeldar, to create and deliver a series of
storytelling webinars for Coca-Cola Hellenic, one of the world’s largest bottling companies.
The training aimed to enable internal communications professionals to source and write stories
that would populate a new storytelling platform on the company’s website.
Working closely with the agency, I created a series of three two-hour webinars on the subject of
storytelling. These ran over the course of two weeks and covered an introduction to storytelling
for business, a look at best practice, and practical ideas on how people could source and write
stories for themselves.

What people say

“You picked up the baton with the most basic of briefs and just got on with it. Not only was
your writing spot on, you also handled communication with our own people and clients
fantastically well.”
Jenny Hardy, Director, Gowling WLG

“Fiona’s inquisitive nature helped unearth the uniqueness of the proposition – producing elegant
and engaging copy that gave the brand immediate understanding and personality. A great job,
delivered on time, on budget and with a smile.”
Kevin Cauldwell, Founder, Cauldron

“Fiona is an absolute pleasure to work with. She can take the bare bones of a brief and turn
it into impactful and beautifully written copy, designed to appeal perfectly to your audience.”
Carly Vincent, Philanthropy Executive, Battersea Dogs and Cats Home

Fiona isn’t your average copywriter; she really gets under the skin of a brief, a subject
matter and an organisation.”
Christine Brown, Communications Manager, Help Musicians UK

"Fiona brings energy to our team and her enthusiasm and creativity are contagious!”
Elisabeth Michau, Head of Fundraising, EIA UK
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