
Your
organisation’s
unique

Your writing workshop 

should be, too



Sometimes people ask me:
“Are your workshops off
the shelf?” 

They’re not. 

Every workshop is unique,
freshly squeezed for your
organisation. 

Here’s how I could create
something special for you.  



Step 1: we have a chat
about what you want

Who’s coming to the
workshop?

Which specific skills
do you want to
improve?

How will you measure
success? (What result
will make you happy?)



Step 2: I hand pick the 
best ingredients

I switch into ‘magpie
mode’, selecting writing
examples from your
organisation.

I add style guides to the
mix, as well as writing
from your sector that you
admire. 



Step 3: Squeezing 
the juice

I distil everything I’ve
learned and create an
outline for your
workshop, together with
bespoke exercises. 

We talk through the
outline and you tell me
what you love and what
needs to change.



Step 4: Creating the
perfect blend

I put the session together,
based on the tools and
techniques your people
need for their daily
writing tasks.

All exercises draw on your
organisation’s examples
and best practice.



Step 5: Taste test

Before the workshop, I ask
participants what they
want to get out of the
experience.

That way, I can tweak the
contents if necessary and
set expectations.



My clients

I’ve developed and run

writing workshops for

professional services

firms, and for large and

small organisations,

including ITV and 

Coca-Cola.



What people say about
my workshops

“Wonderful” 

“Engaging” 

“Useful” 

“Gently challenging” 

“Fun” 

“Energising” 



Want to know more?

Let’s chat

Fiona Thompson

07974 221635

fiona@wordspring.co.uk

www.wordspring.co.uk


